
How influencer marketing is taking a toll over the online platform 

Influencer marketing has become a popular strategy that several brands take advantage of 

to reach their customers as well as engage with them. An increasing number of brands are 

now incorporating influencers in their digital marketing mixes. As a matter of fact, 71 per 

cent of marketers believe that companies can garner more traffic and leads with the help of 

influencer marketing.  

 

According toa survey, the influencer marketing field will likely turn into a $5 to $10 billion 

market by this year-end. In fact, considerable growth has already been witnessed in the 

influencer marketing advertisement expenditure from the year 2018, where it stood at 

around $3.2 to $6.3 billion. But still,just like every coin, there’s a good and bad side to this 

marketing strategy. So, let’s get to know about some significant pros & cons of utilizing 

influencer marketing when promoting your brand.  

Pros of influencer marketing: 

• Allows you to reach your target audience: 



Getting associated with the correct influencers can help your brand reach the target 

audience. You should choose the influencers that are relevant to your industry and niche. 

For instance, Amazon had partnered with authors such as Amish Tripathi and Ashwin Sanghi 

for its #CrazyForReading campaign to promote its Kindle e-reader in India.  

 

During the campaign, both the authors spoke about how they switched over to reading in 

Kindle from reading physical books. The campaign worked wonders for Amazon as it 

chosethe correct influencers who had an audience that the brand was trying to reach. 

• Builds trust as well as credibility: 

Legitimate influencershave incredibly engaged audiences that trust them. Hence, when an 

influencer mentions or endorses your brand, his/her audience is more likely to check it out 

as they trust the opinions and recommendations of the influencer. Their audience might 

even end up buying your product/service much quicker than compared to the customers 

who get to know about it via conventional advertisement channels. 

• Improves your reach: 

If your chosen influencer is famous among a particular niche audience like women, teen or 

food lover, this implies that your brand would reach out to the potential customers you are 

after. And anyone who shares the post ahead to others, whether to friends, followers or 

family, expands your reach.   



Cons of influencer marketing: 

• Wrong influencers can turn out to be detrimental: 

Several brands over time have realized this fact the tough way. Associating with wrong 

influencers can result in you risking your effort, resources as well as time with little or no 

returns on investment. Moreover, if the partnership does not end up building a good bond 

with the audience, you as well as the influencer both can face significant backlash. 

Additionally, that can hamper the reputations of not just you but the influencer as well.  

• Certain mistakes can affect your marketing approach badly: 

You shouldn’t give your chosen influencers a rigid verbatim message to send out to the 

audience.This practice will make your influencer marketing strategy boring and also seem 

mindless and robotic. Instead, allow your influencers to put up their own stamp on the 

message. The audience engages better with the content that is more authentic. One of the 

best examples here would be the celebrity influencer marketing strategy used by JIO India 

for celebrating the launch of its 4G services in 2015.  



 

Most of the Bollywood stars used the same exact text in their tweet. And, this disappointed 

the fans due to the lack of creativity showcased by these artists as well as Reliance JIO.  

• High risk involved: 

If the influencer lacks the skill to develop compelling content, he/she may fail to connect 

you with your target audience. In such situations, the money and time you put in will be a 

complete waste.  

Hence, although influencer marketing is a powerful tool, it still has its own share of benefits 

and setbacks. However, it will be perhaps worth considering if there is someone whose 

audience base and vision aligns with your own.  

If you wish to learn how to include influencer marketing in your marketing strategy,then you 

should enrol for the Postgraduate Diploma in Digital Marketing programmeatTimes Pro. Our 



course will help you learn how to use the advantages to your benefit and counteract the 

disadvantages. Furthermore, you will receive 12 certifications, which includes the ones from 

HubSpot and Google. So why wait? Join us to grow and succeed in the ever-changing digital 

world.  

 


